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CWSC Social Media Community Guidelines 

 
At the Calgary West Soccer Club (CWSC) we believe in open communication and you are 
encouraged to tell the community about your soccer experiences and share your passion about 
the game. Whether you do so by participating in an online social network or any other form of 
online publishing or discussion is completely up to you. 

 
These ways of communication are changing the way we talk to each other, target audiences and 
community partners and sponsors. 

 
In order to protect the Club and its Club members (Staff, Players and Guardians, Partners) and 
avoid any problems or misunderstandings, we have come up with a few guidelines to provide 
helpful and practical advice for you when navigating and operating on the internet as a member 
of the CWSC and brand. 

 
Please familiarize yourself with and follow the CWSC Policies and Procedures 

 
When discussing the CWSC or brand-related matters on the internet, you must identify yourself 
with your name and, when relevant, your role at CWSC. Only very few people in this organization 
are official spokesperson for the Club or its brand, so if you are not one of them you must make 
clear that you are speaking for yourself and not for the Club. 

 
You can use a disclaimer like “The postings on this site are my own and do not necessarily 
represent the position, strategy or opinions of the CWSC and its brand”. 

 
You are personally responsible for the content you publish on the internet and social media. 
Everything you publish will be visible to the world for a very, very long time. Please avoid 
publishing something that makes you even the slightest bit uncomfortable, without review. If 
you are still unsure and it is related to the CWSC and its brand, please reach out to the CWSC 
Marketing and Corporate Communications Committee. 

 
It is perfectly fine to talk about your CWSC soccer experiences and have a dialogue with the 
community, but it is not okay to talk about the Club negatively or confidential information. If you 
have signed a confidentiality agreement you are expected to follow it. If the judgment call is 
tough on confidential information or other issues discussed within the Club, please reach out to 
the CWSC Marketing and Corporate Communications Committee before you publish or forward. 
Please act responsibly with the information you are entrusted with. 

 
Do not comment on Club legal matters unless you are an official spokesperson, and have the 
legal approval by CWSC or its brand to do so. In addition, talking about revenues, pricing 
decisions, unannounced financial results or similar matters will get you, the Club or both into 
serious trouble. Stay away from discussing financial topics to the public. 
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Respect your audience. Don’t use ethnic slurs, personal insults, obscenity, or engage in any 
conduct that would not be acceptable. You should also show proper consideration for others 
privacy and for topics that may be considered objectionable or inflammatory (like religion or 
politics). 

 
Think about consequences. Using your public voice to trash or embarrass the Club, Club 
management, your teammates, other parents or even yourself is not okay – and not very smart. 
If you post something that just isn’t true. Be the first to respond to your own mistake. In a Social 
media setting, if you choose to modify an earlier post, make it clear that you have done so. 
Please respect copyright. If it is not yours, don’t use it. It is that person’s choice to share his or 
her material with the world, not yours. Before posting someone else’s work, please check with 
the owner first. 

 
Don’t cite or reference Club members, sponsors, partners or suppliers without their approval. 
When you do make a reference, where possible, link back to the source. 

 
Be aware that others will associate you with the CWSC when you identify yourself as such. 
Please ensure that your Facebook, LinkedIn, YouTube, Twitter profile and related content is 
consistent with how you wish to present yourself with Club members and colleagues. 

 
Please follow social media Standards when using that source: 

 
Facebook Community Standards: https://www.facebook.com/communitystandards/ 

 
YouTube Community 
Guidelines: https://www.youtube.com/yt/policyandsafety/communityguidelines.html 

 
Twitter Policies and reporting: https://support.twitter.com/categories/284# 
 

  Instagram Community Guidelines:    
https://www.facebook.com/help/instagram/477434105621119/  
https://about.instagram.com/blog/announcements/instagram-community-guidelines-faqs 
 
Even if you act with the best intentions, you must remember that anything you put out there 
about the CWSC can potentially harm the Club and brand. This goes for all internal media as well, 
like the intranet or any newsletters you send out. As soon as you act on the club’s behalf by 
distributing information, you are upholding the club’s image. Please act responsibly. 

 
If in doubt, please contact the CWSC Marketing and Corporate Communications 
Committee.(Communications@calgarywestsoccer.com) 
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